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Study Status }

Customer Load Profiles — Hetch Hetchy Power

Customer Load Profiles — CleanPowerSF

AGENDA

Market Rates — SFPUC

Next Steps

Study Timeline J
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STUDY STATUS — ONGOING ANALYSIS

* Revenue Requirement (Cash Basis)

— Operations and Maintenance (O&M) Expenses

— Programmatic Expenses sTepq Determine the revenue Revenue Requirement
requirements of the utility Determination

— Debt Service

® Deve|0ping debt module Unbundle costs by functions
STEP 2 and services (production,
— Non-De bt Ca P ita | transmission, distribution, etc.)
Classi ts (d d, ) .
— Less Other Revenues STEP 3 cuﬁszg:’t; T Cost Allocation

* B| | | | ng d ete 'm | Na ntS STEP 4 Allocate cost among customer

classes

— Customers by class

© eowdemand _
STEP 5  Design rates Rate Design
— Energy usage

* Line extension workshop 8/27/21
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CUSTOMER BY TYPE AND SALES

Customer Class Customer Distribution| Sales Distribution

Hetch Hetchy Power

Residential 27% 1%
Commercial 72% 30%
Industrial 1% 69%

CleanPowerSF

Residential 92.6% 48.7%
Commercial 7.3% 47.6%
Industrial <0.1% 3.7%
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SYSTEM LOAD PROFILES — HETCH HETCHY POWER

Monthly System Energy
300000

250000

M——-——'—__—-

200000

-
< 150000

=
100000
50000

0
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Month

© 2021 NEWGEN STRATEGIES AND SOLUTIONS, LLC



Energy

CUSTOMER LOAD PROFILES = HETCH HETCHY POWER

Customer Load Profile Summer

— Commercial
= |ndustrial

== Residential
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Customer Load Profile Winter
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SYSTEM LOAD PROFILE — CLEANPOWERSF
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CUSTOMER LOAD PROFILES — CLEANPOWERSF

Summer Class Daily Load Profiles Winter Class Daily Load Profiles

Commercial Commercial

Residential

Residential

Energy
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MARKET PRICING FOR CAISO DAY-AHEAD ($/MWH)

Average Energy Prices by Hour from 2018-2020
Energy Prices for Calendar Year 2019 $120
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PG&E TIME OF USE EVOLUTION
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LOAD SHAPES DRIVING MARKET PRICES

PG&E’s Current On-Peak Period Definition

Representative Class Daily Load Shapes Average Energy Prices by Hour from 2018-2020
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CORRELATION BETWEEN SEASONAL MARKET PRICES AND
SEASONAL USAGE FOR CLEANPOWERSF

Percent Change in Usage from Summer to Winter
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ILLUSTRATIVE COS RESULTS

(Under)/Over-Recovery of Cost of Service at Current Rates

$60,000 .
Small Commercial

$40,000 Medium Commercial (<
! 500 kw)
Medium Commercial
$20,000 (>500 kw)
. Large Commercial Agriculture
S0 [ | s

-$20,000 //

D— Anticipate under-recovery from

lllustrative (Under)/Over-Recovery of COS
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residential class and over-recovery from
60,000 commercial classes
-580,000
Residential
-5100,000
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STUDY STATUS — NEXT STEPS

* Finalize Revenue Requirement

— Milestone: September 30

. . Determine th Revenue Requirement
* Cost Allocation/Cost of Service STEP1 | quirements of the utilty Detormination

— Milestone: October 22

Unbundle costs by functions
STEP 2  and services (production,

i Base Rate DeS|gn transmission, distribution, etc.)

— Finalize Rate Structures: December 1 sTep3  Classify costs (demand, energy, Cost Allocation

customer costs, etc.)

— Draft Rate Design: January 21

Allocate cost among customer

STEP 4
classes

e Rate Fairness Board

] Septe ber * !
STEP 5 Design rates Rate Des|gn
— October 22

— December (TBD)

© 2021 NEWGEN STRATEGIES AND SOLUTIONS, LLC



POWER RATE STUDY TIMELINE

2020 2021 2022
J ASONDJJFMAMJIJIAS ONIDIJFMAMJIJ ASDO
Identify Rates & Fees

Rate Adoption

Customer Profiles
|
: Budget
Revenue Requirement Update
I

Rate Implementation

Cost of Service Analysis
Develop Power Rates and
Charges
Outreach Phase 1 Outreach Phase 2
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